
 

 

 
 
 

 
Job Title:  Digital Content Executive 
Directorate:  Advocacy 
 
The Association of British Insurers is looking for a forward thinking, savvy Digital Content Executive. This is a key role in the 
ABI as it seeks to embed and build upon its growing web and social media strategy. If you are ambitious, brimming with 
energy and ideas and capable of working in a complex political and regulatory environment then this may be the perfect role 
for you! 
 
About us: 
 
The Association of British Insurers is the leading trade association for insurers and providers of long term savings. Our 250 
members include most household names and specialist providers who contribute £12bn in taxes and manage investments 
of £1.8trillion. 
 
About the role: 
 
This an opportunity to help shape the ABI’s external communications strategy and would suit an ambitious digital native who 
likes to be hands on. A track record in delivering strong digital campaigns across web and social is essential as are strong 
communication skills and an eye for an opportunity. The role reports to the Head of Communications and is a fully embedded 
part of the wider advocacy work of the ABI. The post holder would need to work closely with media relations and public 
affairs colleagues as well as senior staff across the organisation.  
 
Key responsibilities:  
 

 Be responsible for creating and implementing a dynamic digital communications strategy across web and social 
media that supports our organisational objectives. 

 Drive a digital content strategy that engages key external stakeholders and members. 

 Ensure the strategic and tactical use of social media to manage our key messaging and enhance our reputation. 

 Devise and commission analytical reports about the web and social media that can be used to inform future strategy. 

 Keep up to date with current web trends and developments and ensure we remain timely and current in our use of 
digital media. 

 Oversee and deliver video production, identifying need, usage and promotion strategy. 

 Work closely with media colleagues to deliver effective integrated communications. 

 Project manage other digital initiatives when they arise. 
 
How to apply:  
 
Apply with your CV and covering letter, outlining your salary expectations to careers@abi.org.uk  
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